6
5

Our
Committment

4

A look at imports
Page 4

New brochure talks
TFC OFFSP© and
FCP© Page 3

3
2

CFA Farm
Leader Profile

Market Insight

TFC Vice Chair,
Bill Mailloux
Page 7

1
0

Jan

Feb Mar Apr May Jun

Jul

Aug Sep

Oct Nov Dec

40 Years

Fall 2014 • Volume 26, Issue 3

BUY ONE, GIVE ONE

For the past six years, Turkey Farmers of Canada (TFC)
and its member organizations have been assisting thousands
of Canadian families in rural communities by sponsoring
and supporting a variety of events, fundraisers and direct
donations benefitting Canadian food banks.
This year, along with contributions from
the British Columbia Turkey Marketing
Board, Manitoba Turkey Producers and
Turkey Farmers of New Brunswick, the
Agency’s sixth annual Thanksgiving
donation to Food Banks Canada
totals $52,500. The funds will be
distributed among approximately
90 rural food banks in 10 provinces
and three territories, for the
purchase and distribution of whole
turkeys at Thanksgiving. But more
can be done.
To help as many families as
possible enjoy a Thanksgiving turkey
dinner this year, TFC is challenging
all Canadians to participate in a Buy
One, Give One (BOGO) campaign: When
buying a turkey for their own Thanksgiving
meal, purchase a second one to give to their local

this Thanksgiving

“Our hope is that Canadians will BOGO
this year – that is, buy a turkey and give
one to their local food bank to help
others.” - TFC Chair, Mark Davies

food bank.
“Our hope is that Canadians will BOGO
this year – that is, buy a turkey and give
one to their local food bank to help
others in their own communities,”
said TFC Chair, Mark Davies.
The Buy One Give One campaign
builds on consumers’ familiarity of
‘BOGO’, but tailors it to the spirit
and tradition of Thanksgiving.
TFC will lead online conversation
about the campaign with followers,
friends and readers on social media
in the three weeks leading up to the
Thanksgiving holiday.
Visit the Food Banks Canada website
at www.foodbankscanada.ca/UtilityPages/Food-Bank-Map.aspx to find the
location of your own local food bank and
please help us spread the word!

Search #BOGOTurkey on
social media platforms
between September 9th
and October 13th to follow
the conversation!

Fall Meeting
Notes
A TFC Directors’ meeting was held
September 17th in Toronto, followed by a
Business Planning Session on September 18th.
Items of note include:
•

The 2013/14 Control Period
Reconciliation was finalized,
with no overmarketings.

•

A new flock information
reporting form (flock sheet)
has been implemented in all
provinces. An electronic version
of the form is in development.

•

Results of the CFIA’s review of
the Turkey Breeder Module of
the TFC On-Farm Food Safety
Program© are expected to be
finalized in the fall.

•

The Research Committee has
committed to a full review of
the TFC Research Strategy and
associated activities in 2015.

The Directors’ Business Planning Session
included comprehensive reviews of the six
Key Results Areas (KRAs) for the Agency –
Governance, Consumer Relations, Corporate
Communications, Operations, Value Chain,
and Science and Research. The next formal
Business Planning Session is planned for May
2015.

PLUME

Goes Digital
Did you know you can sign up to receive
Plume by email instead of by regular mail?
Get your industry news faster and help save
paper by emailing your name and postal
address to info@tfc-edc.ca with the subject
line PLUME.
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NEW!
Follow

@TurkeyFarmersCa on Twitter!
TFC is pleased to announce its new presence on Twitter, @TurkeyFarmersCa.
Joining the Agency’s consumer-directed @TastyTurkey account,
@TurkeyFarmersCa will keep followers in the know on Agency happenings,
industry news and more.

Food Bloggers of Canada Conference
For several years, TFC has been working with food bloggers to develop new and
interesting recipes to offer on the consumer website, www.tastyturkey.ca. Each blogger
brings his/her own expertise and flair to the recipe creation, which benefits both TFC
and Canadian consumers.
In 2013, TFC sponsored the first Food Bloggers of Canada conference, better known
as FBC2013. The successful event brought food bloggers from across the country together
to network, discuss their unique industry and find resources to expand their blogging
knowledge.
This year, FBC2014 will be held in Vancouver, BC from October 17-19, and TFC is
pleased to participate as a Gold Sponsor. Sponsoring provides an opportunity for TFC
to create awareness of the Canadian turkey industry among food bloggers, as well as a
chance to meet many of them face-to-face. TFC will benefit from signage at the conference
facility, space at the opening reception, a full page ad in the conference e-program and
an opportunity to address attendees at the weekend event.
You can follow the conversation before, during and after the conference by tracking
#FBC2014 on social media.

Social Media
at a Glance 
9,031
Likes

combined

2, 575
Followers

72,935
Video views
188
Followers

Check out our
new blog on
TastyTurkey.ca!

Our Commitment to On-Farm
Food Safety and Flock Care
The humane treatment of turkeys and
the provision of safe, high quality food
for Canadians is a top priority across the
Canadian turkey sector.
To support this priority, Turkey Farmers
of Canada administers two auditable onfarm programs designed to demonstrate
and ensure a high and appropriate standard
of care on Canadian turkey farms: The TFC
On-Farm Food Safety Program©(OFFSP)
and the TFC Flock Care Program© (FCP).
This summer, TFC produced a brief and
easy to understand brochure to explain
both programs and their associated audit
and management systems. The Guide
to the Turkey Farmers of Canada’s OnFarm Food Safety & Flock Care Programs
is available on the TFC website at
www.turkeyfarmersofcanada.ca/onTheFarm
in both official languages.

Our Responsibility
Our Commitment
A Guide to the
Turkey Farmers of Canada’s
On-Farm Food Safety &
Flock Care Programs

New TFC Info
Sheets and
Research Notes
TFC is pleased to announce that the
following new publications are available
on the private farmers’ web portal at
www.tfconfarmprograms.ca:
•

TFC Turkey Farming Info
Sheets on Ventilation; Extra
Label Drug Use; and, Indicators
of Effective Euthanasia.

•

TFC Research Notes on the
Impact of Toe Trimming Hens;
The Use of “Hy-D’ in Turkey
Production; Controlled Feeding
and Egg Production; and,
Physical Effects of Euthanasia.

•

On-Farm Turkey Euthanasia
Training Record – A template
form for the Flock Care
Program© that farmers may
use to record the proper
training of employees tasked
with euthanasia, with optional
oversight from a veterinarian.

The access-restricted website also includes
the electronic version of the TFC On-Farm
Food Safety Program© (OFFSP) and TFC
Flock Care Program© (FCP). Farmers that
have not already registered on this website are
encouraged to do so.

FUNDING ANNOUNCEMENT:
Code of Practice Review Continues
Turkey Farmers of Canada (TFC) is pleased
with the federal government’s commitment to
invest over $2 million to the Canadian Animal
Health Coalition (CAHC) and National Farm
Animal Care Council (NFACC) to help
further advance best practices for the care and
handling of farm animals.
The investment, announced July 31st by
Parliamentary Secretary Pierre Lemieux, on
behalf of Agriculture Minister Gerry Ritz,
will allow NFACC to continue their review
and update of the existing Code of Practice for
chickens, turkeys and breeders. The review was

initiated by the Turkey Farmers of Canada,
Chicken Farmers of Canada, Canadian
Hatching Egg Producers, and Canadian
Poultry and Egg Processors Council, in
collaboration with NFACC.
Canada’s Codes of Practice are national
guidelines for farm animal care and
recommended best practices that are intended
to promote animal health and well being. The
Codes serve as educational tools, reference
materials for regulations, and as the foundation
for industry animal care assessment programs.
They must be reviewed and revised regularly as

production and management systems evolve.
As a member of the NFACC, TFC
is committed to working with the
Council and its members to ensure that
the poultry Code of Practice is relevant,
current, and science-informed. For more
information on the Codes of Practice and
NFACC’s Code development process, visit
www.nfacc.ca.
The investment is made through Agriculture
and Agri-Food Canada’s AgriMarketing
Program, a five-year, $341-million initiative
under Growing Forward 2.
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Market Insight 
Imports

1974-2013

The predictability of imports into
Canada is one of the three pillars of supply
management which, in part, enables the other
two pillars (production management and a
pricing mechanism) to function. If imports
were not predictable, it would be difficult,
if not impossible, to set production to meet
Canadian market demand.
Under Canada’s international trade
commitments, a predetermined amount
of turkey is allowed to be imported into
Canada tariff-free each year. This system is
administered by the Department of Foreign
Affairs, Trade and Development Canada
(DFATD). Currently, 5,588,000 kg of tariff
rate quota (TRQ) is available each calendar
year for the import of tariff-free turkey.
Even though import predictability is a pillar
of supply management, imports are never
entirely predictable. Though any given year
creates a different dynamic, the usage of TRQ
is a good indicator of the relationship between
US and Canadian wholesale prices, as well as
expectation of imports to calendar year end.
If imports occurred evenly throughout the
year, a pro rata amount of 107,462 kg of TRQ
would be used each week. At times, TRQ is
used at rates that are higher than pro rata,
which can indicate that US wholesale prices
are relatively weak in comparison to Canadian
wholesale prices, or that the end of the year is
coming and importers need to use TRQ before
it expires. If TRQ usage is below pro rata, it
could indicate that US wholesale prices are
relatively strong in comparison to Canadian
prices (as has been the case throughout much

of 2014), or that the amount of TRQ that is
available to the end of year is limited due to
rapid use earlier in the year. The following
chart compares the actual usage of TRQ in
2012, 2013 and 2014 (January to September)
relative to pro rata.
There is a noticeable difference in the usage
of TRQ between 2012, 2013 and 2014. In
the first eight months of 2012 and 2013, TRQ
was used rapidly as low wholesale prices in
the US provided a strong incentive to import
meat. In May 2013, Urner-Barry reported that
boneless skinless breast meat was trading for
the relatively low price of $1.55/lb. By mid-

August 2013, most of the TRQ was used, and
very little was used after that, as indicated by
the relatively flat line beginning in August.
This year, to-date, has been a much different
story. Record high prices for breast meat in
the US have discouraged the use of TRQ. In
July and August, breast meat was reportedly
trading for $4.05/lb. – more than double the
price of a year earlier; as a result, TRQ usage
is well below pro rata. It can be expected,
therefore, that the rate of TRQ usage between
mid-September and the end of the year will
increase substantially, as importers will use
TRQ before it expires.

Usage of Turkey Tariff Rate Import Quota
Million kg, cumulative by month
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NOW ONLINE:

Canadian Turkey Stats 1974-2013
Turkey Farmers of Canada’s Canadian Turkey Stats 1974-2013 handbook is
now available online at turkeyfarmersofcanada.ca/publications.

Canadian Turkey Stats
Données sur le dindon canadien

1974-2013
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Published annually, Canadian Turkey Stats contains both historical and
current statistics on the Canadian turkey industry.

Trade Update
World Trade Organization (WTO)
Despite early reports that implementation of the agreement reached at the December 2013 WTO Ministerial
Meeting was progressing well, members hit another stumbling block in July when India objected to the
implementation of the Trade Facilitation Agreement (TFA).
Commonly considered one of the most important aspects of the ‘Bali Package’, the TFA aimed to remove
obstacles to the movement of goods across borders (i.e., simplifying customs procedures, improving ports) and
also contained parallel proposals for food security and agriculture.
India, which elected a new government in May 2014, wants the other WTO members to agree to provide
more flexibility to developing countries to subsidize their agricultural sectors – specifically, to protect their food
security and stockholding programs. These programs allow governments to buy food from farmers at above market
rates in order to stockpile staples like wheat and rice for distribution at subsidized prices to their poorest citizens.
As a result of this latest roadblock, the WTO is seen to be facing a serious credibility crisis. It is now uncertain
whether the Bali deal will be ratified at all, or how all of this will impact the ongoing Doha Development Round.

Trans-Pacific Partnership (TPP)
Senior officials from the 12 TPP member countries (Australia, Brunei Darussalam, Canada, Chile, Japan,
Malaysia, Mexico, New Zealand, Peru, Singapore, the United States and Vietnam) met in Ottawa this July and
in Hanoi, Vietnam in early September, in an effort to clear the way for an agreement in 2014.
Few details of the negotiations have emerged, but it seems clear that momentum has been stalled by the slow
progress of the ongoing parallel negotiations between the US and Japan. The two biggest economies in the TransPacific Partnership claim to have “identified a path forward” on outstanding issues but, as of mid-September,
have failed to secure a bilateral agreement.
The United States, in the meantime, has made it clear that they hope to see a significant TPP outcome in time
for President Barack Obama’s trip to Asia in November, when a summit meeting of the Asia-Pacific Economic
Cooperation (APEC) forum is scheduled in Beijing. ManyKelly
doubt this is achievable, particularly given the US
midterm elections in November.
In August, a powerful group of US senators, including the leaders of the Trade Subcommittee of the powerful
House Ways and Means Committee, urged the Obama administration to expel both Canada and Japan from the
TPP talks unless they open up their protected agricultural sectors. Some Canadian commentators and groups,
including Canadian pork producers, have also called for zero tariffs on “virtually all” agriculture products. This
runs contrary to the Canadian government’s stated position that it will continue to develop new markets around
the world for Canadian products, while supporting supply management.

Canada-EU Comprehensive Economic and Trade Agreement (CETA)
On August 5, 2014, Canada and the European Union announced that the Comprehensive Economic and
Trade Agreement (CETA) between Canada and the European Union had been finalized, allowing for translation
and final legal review to commence. Actual implementation of the agreement is not expected until sometime in
2016, as the agreement must be adopted by the respective national parliaments.
With respect to trade in turkey meat products, there is no reduction in Canada’s over-quota tariffs and no
increase in the tariff rate quota (TRQ) i.e., minimum market access. Although the final official text has yet to be
released, it is expected that the EU will eliminate its tariff on turkey eggs and poults, and eliminate its tariff on
further processed turkey products (i.e., prepared meals such as T.V. dinners).
Canada did provide new market access in the dairy sector; in turn, the EU has provided new access for beef, veal,
bison, pork, sweet corn, shrimp, frozen cod, maple syrup, fresh and frozen fruits, processed fruits and vegetables,
processed pulses and grains; and, sugar containing products.

Did you
know?
Some critics have
asserted that
farmers operating
under supply
management make
too much money
at the expense of
Canadians when,
in reality, the price
paid to a turkey
farmer for their
product is based
on production
costs (primarily
feed and poult) and
market conditions,
including consumer
demand, turkey
meat inventories
and prices for
competing meats.
According to
Statistics Canada,
the average
operating
profit margin
for Canadian
poultry and egg
farmers over the
last 10 years is
8%, compared
to banks (29%),
telecommunications
(17%), and the
average of all
Canadian industry
groups (9%).

For more details on trade negotiations, read the Geneva Watch newsletter, published regularly at
turkeyfarmersofcanada.ca/internationaltrade.
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CPRC Research Update
By Bruce Roberts, Executive Director
The Canadian Poultry Research Council (CPRC)
moves into September with two new Board Directors:
Cheryl Firby, a former Board member, has returned to
represent the Canadian Hatching Egg Producers; and,
Tim Keet is the new Chicken Farmers of Canada Board
representative.
New Board members are always surprised at the
extent and variety of CPRC’s activities. Previous Plume
articles have discussed CPRC’s funding activities and
the development of the National Research Strategy for
Canada’s Poultry Sector. Other activities undertaken by
the CPRC include:
•

Representing the poultry industry on advisory
boards to university researchers.

•

Liaising with Agriculture and Agri-Food Canada
(AAFC) to identify research areas of potential
cooperation.

•

Working with other funding organizations at
both industry and government levels to generate
financial support for poultry research.

•

Identifying new research activities that could
benefit the poultry sector and determining how
these new tools could be used in poultry research.

•

Providing advice and support to members
regarding how they can achieve their research
objectives.

One of CPRC’s most important activities is
maintaining communications with all facets of the
poultry research community. The Council is regularly
contacted by researchers and other industry stakeholders
to provide information or assistance, and also to help
locate additional funding for research projects, as funds
available for Canadian poultry research have declined

6 PLUME Fall 2014

as a result of provincial and federal government budget
cuts. CPRC has been fairly successful in working with
other funding organizations to meet researchers’ needs.
CPRC has also taken part in several projects,
including:
•

An internal review of activities that led to changes
in the funding application system and other
operational changes.

•

The organization and hosting of 12 conferences
and workshops across the country.

•

Establishment of the Poultry Welfare Research
Centre at the University of Guelph, in
cooperation with the Poultry Industry Council
and Agriculture and Agri-Food Canada;
the Poultry Health Research Network at the
University of Guelph; and, the University of
Saskatchewan’s Chair in Poultry Nutrition.

CPRC could not have achieved what it has, or continue
to serve the poultry industry and research community,
without the strong support of our member organizations.
Members provide much more than funding, including
support staff to their Board representatives, feedback
on CPRC activities and thoughtful input on where to
go in the future and how to get there.
CPRC, its Board of Directors and member
organizations are committed to supporting and
enhancing Canada’s poultry sector through research
and related activities.
For more details on these or any other CPRC activities,
please contact: Canadian Poultry Research Council, 350
Sparks Street, Suite 1007, Ottawa, Ontario K1R 7S8,
Phone: (613) 566-5916, Fax: (613) 241-5999, Email:
info@cp-rc.ca, www.cp-rc.ca.

A primary goal of
the TFC Research
Strategy is to insure
that the industry
remains sustainable,
profitable, and
able to meet
changing market
and consumer
requirements,
through the
fostering of
increased turkey
research at Canadian
poultry research
facilities.
Since its formation
in 2001, CPRC has
funded 75 poultry
research projects
that span a variety of
research programs
(e.g., avian gut
microbiology, food
safety and poultry
health, welfare and
behaviour, etc.). Over
half of CPRC-funded
projects have a
direct influence on
the turkey industry,
with nine turkeyspecific research
projects completed
or underway.

CFA FARM LEADER PROFILE:

Bill Mailloux
There is no question that the Mailloux farm
in southern Ontario is a family affair. As Bill
Mailloux explains with a chuckle: “We have a
long, long family history of farming.”
In fact, Bill’s farm is a family business in the
truest form. For 35 years, he and his cousin
farmed together as partners, having bought
their parents out of the business in the 1990s
(his father and uncle were also partners on the
farm). The farm is now in its fourth generation,
with Bill’s son and his cousin’s son owning
shares in the business.
Production on the 850-acre farm near
Amherstburg, ON has seen a few changes
over the course of the different generations,
currently yielding a mix of grain (corn, wheat
and soybeans) and turkeys, along with a seed
business on the side. But when it comes to
processes and practices, things have been
drastically altered since the farm’s early days.
“We have always adapted to new technology;
it has been a priority for us,” explains Bill,
noting significant improvements to the types
of herbicides used on crops and the installation
of GPS devices on all of their tractors to help
with work in the fields.
“As a farmer, if you’re not making use of
new technology then you are just falling
behind the eight-ball. The days of using a
horse and buggy are long gone,” he says. “The
technology is there to help with the work, but
you certainly have to take the time to become
more computer literate and comfortable with
using these advancements.”
Bill adds that making use of new technologies
and practices is not only essential for farmers
to stay competitive, but it also helps ensure
safer and more efficient farming practices.
Serving as an example of this, says Bill, is the
increasingly limited use of antibiotics to keep
turkeys healthy, which he adds have not been
required in many flocks for the past 15 years.
On the Mailloux farm, the 18,000 turkeys
they raise annually are all free of antibiotics.
With all of the hard work Bill has put into
the farm business over the years to see it be
a success and with a proud lineage of family
ownership, his stance on the importance of
succession planning comes as no surprise.
“Succession planning in farming is so
important and there are too many farmers who

don’t think of it, or don’t place importance on
it,” he explains. “I have heard a lot of horror
stories about situations where there wasn’t
any succession planning and I always vowed
I would avoid those situations. I have always
been very open and honest with my children
about the future of our farm.”
Bill’s outlook on the business is practical
and realistic, and is the reason he has been

organizations at the county level in the late
1980s. He then joined the Ontario Federation
of Agriculture in the mid-1990s, going on to
become a member of its executive committee
before joining the Turkey Farmers of Canada
in 2005, where he is currently Vice Chair of
the Board of Directors.
“Farmers need to have their voice heard
with the different levels of government. It is

able to ensure the mutual wellbeing of his farm
and family. “Without a successful business,
the family suffers. That has always been my
outlook. I always kept the business in mind
first. Not that I ever neglected the family, but
I always made sure that the farm was looked
after first.”
A successful family business is not the only
thing that was passed down to Bill. He says
the importance of being a representative on
farming organizations was instilled in him by
his father at a young age.
“My dad always said that if you’re going to
be involved with farming, you get involved
with the organizations that represent you. That
was always just a no-brainer.”
Following that advice from his father,
Bill initially became involved with farm

the only way we will succeed,” says Bill of the
role that farm organization’s play in today’s
agricultural sector.
One of the key challenges Bill says he
regularly hears fellow farmers express concern
about at meetings is the ongoing consolidation
of retailers and processers. “That has definitely
been, for farmers, one of our biggest challenges.
And I see consolidation as an even bigger
problem down the line, particularly with
regards to retailers,” he explains, adding that
getting accurate information to consumers is
an equally challenging, though not new, issue
for farmers.
“Farmers always find ways to cope. Some
of the issues we face are age-old problems, but
you can’t give up.”
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Upcoming Events
QQ October 1-3, 2014

QQ October 7-9, 2014

QQ October 9, 2014

QQ October 29, 2014

WTO Public Forum 2014
Geneva, Switzerland
wto.org

Canadian Agricultural Safety
Association’s National
Farm Safety Conference
Ottawa, Ontario
casa-acsa.ca

@TastyTurkey Twitter Party
with Alberta Barley
8:00 pm

Canadian Poultry Sustainability
Award and Symposium
Guelph, Ontario
agannex.com/canadian-poultrysustainability/event/awards

QQ October 7-9, 2014
39 Poultry Service
Industry Workshop
Banff, Alberta
poultryworkshop.com
th

QQ October 21-22, 2014
5th Annual Food Regulatory and
Quality Assurance Summit
Toronto, Ontario
foodregulationcanada.com

QQ November 24-25, 2014
National Farmed Animal Health
& Welfare (NFAHW) Forum 2014
Ottawa, Ontario
ahwcouncil.ca

Happy
Thanksgiving

From the Turkey Farmers of Canada

turkeyfarmersofcanada.ca • tastyturkey.ca
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