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Supply Management: Our Story
In June, Turkey Farmers of Canada (TFC) and our fellow supply
management partner organizations participated in a variety
of events to share the history, the purpose and the benefits
of supply management. Events included the Federation of
Canadian Municipalities and the Downtown Diner. These events
were aimed at engaging government, media, and the public
to raise the awareness of the system of supply management
and to celebrate the high-quality food that supply managed
farmers deliver to Canadians every day.
Federation of Canadian Municipalities
For the fifth year in a row, TFC joined Egg Farmers of Canada,
Chicken Farmers of Canada and the Canadian Hatching Egg
Producers to host an industry-themed booth and kiosk at
the Federation of Canadian Municipalities (FCM) Annual
Conference and Trade Show in Ottawa.

The theme for this year’s FCM was “Shaping Canada’s Future”,
and throughout the conference, we showed how Canada’s
supply-managed farmers have contributed to the vibrancy of
communities over the years, and how they will continue to do
so for generations to come.
As part
T F Cof the FCM Conference program, the poultry groups
alsoNhosted
E W S LaEstudy
T T E Rtour to a local turkey farm. The Drouin
family welcomed guests to their farm in Plantagenet, ON.
This tour allowed delegates to see first-hand how a family
farm delivers fresh, high-quality food and contributes to its
community.

FCM’s Annual Conference and Trade Show is a gathering
of more than 1,800 senior municipal officials from across
Canada, including Mayors, Councillors and City Managers. The
conference gives municipal leaders the opportunity to learn
from experts and their peers; connect with their colleagues
from across Canada; and, influence federal decision-making
on critical issues that affect municipalities.
Photos Courtesy of: Egg Farmers of Canada

Proud Canadian farmers ready to tell their story

Brian Ricker and Rachelle Brown
participated on behalf of the TFC Board

On June 1st, TFC was pleased to partner with Egg Farmers of Canada, Chicken Farmers of Canada, Canadian Hatching Egg
Producers and Dairy Farmers of Canada to host a Downtown Diner on Sparks Street in Ottawa. Dairy, poultry and egg farmers
were on hand to talk about how the stability provided by supply management allows them to deliver a secure supply of quality
food; contribute meaningfully to national and rural economies; and, contribute to the vibrancy of their local communities. MPs,
Senators, Hill staffers and the public enjoyed a variety of food made with fresh ingredients from supply managed farms.
In addition, participants were encouraged to join the conversation online. During the course of the day, #OttawaDiner and
#CantineOttawa hashtags were trending on Twitter.

Rachelle Brown, TFC Director and James Bezan, MP,
Selkirk-Interlake-Eastman

Sparks Street in Ottawa was the beautiful backdrop for the 2017
Downtown Diner
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Roger Pelissero, Chairman, Egg Farmers of Canada (left), Bev Shipley, MP,
Lambton-Kent-Middlesex (centre) with Phil Boyd, TFC Executive Director (right)
meeting guests visiting the diner

Roger Pelissero, Chairman, Egg Farmers of Canada (left) and Benoît Fontaine,
Chair, Chicken Farmers of Canada (right) welcomed Andrew Scheer, Leader
of the Conservative Party of Canada and MP, Regina-Qu'Appelle
(Centre) to the diner

Summer Meeting
250th Meeting Highlights

On June 20th-22nd, TFC held its 250th Meeting in Calgary,
Alberta, which was hosted by the Alberta Turkey
Producers. The meeting had a full agenda and examined
updates from across the organization. Here are some of
the updates from the meeting:
•

The TFC Directors approved the further processed
request for 2017/18 in the amount of 1.1 Mkg
eviscerated (evisc.) for Eastern Canada in order to
assist in responding to market demand by further
processors.

•

TFC is currently revising the TFC On-Farm Food Safety
Program© (OFFSP). Based on the 2016 biosecurity
review and the management review, TFC is working
to update the OFFSP and the Board has approved the
target date for the implementation of the changes of
December 31, 2017.

•

•

The Directors further discussed the use of antibiotics
and the industry’s next steps. TFC’s AMU Working
Group is continuing its work, and more information
will be distributed to producers and stakeholders in
July.
The Directors adopted the amended TFC Vision and
Mission, which reflect the organization’s ongoing
evolution and focus. The new vision and mission
reflects a more holistic view of the sector and represents the collaboration across the sector. Here are the
new vision and mission statements:
VISION
The Turkey Farmers of Canada is recognized for its
collaboration with all stakeholders in creating a
sustainable, stable, economically-viable turkey industry
that promotes transparency in farm management
practices and ensures a year-round, healthy food choice
for Canadians.

MISSION
To promote research, knowledge sharing, efficiencies,
and consumer awareness – the cornerstone of a thriving
Canadian turkey industry – to contribute to the well-being
of farmers, processors, the industry and partners.

New! Farmers'
Portal Now Available

TFC has launched the enhanced TFC On-Farm
Programs Farmer Portal to better support our
farmers and provide access to the latest information,
research and tools.
Features of the renewed site include:
• easier to navigate;
• compatibility for tablet or smart phone use;
• essential information, including research
resources, disease and flock health
information and farming information sheets;
• the ability to complete program forms online;
and,
• Provincial Boards and auditors will also have
access to reference materials related to the
implementation of the On-Farm Programs.

Join the 120 farmers already signed
up and using the portal.
Visit the new portal to learn more:
www.tfconfarmprograms.ca

HAVE YOU HEARD THE NEWS?
Plume is going electronic for the next edition of the Plume! Now is the time to register your
email and have Plume delivered right to your inbox! It is simple and easy for you to gain
access to the electronic newsletter.
Email your contact details to info@tfc-edc.ca with the subject line PLUME and we will add you to
the email distribution.
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Engaging & Inspiring Canadians

Tasty. Nutritious. Versatile.
TFC continues to actively engage consumers through social media in order to
increase the profile and recognition of turkey with consumers.
By providing recipes, profiling information by leading experts and showing
how easy, healthy and delicious Canadian turkey is, TFC is helping to provide
consumers with all of the information and tools they need to enjoy turkey
each day whether it is for breakfast, lunch or dinner. Recently, we launched a
variety of new tools and activities targeting consumers:
•

The Canadian Turkey Summer Grilling Guide is now available, which
includes an opportunity for consumers to submit their own recipes.

•

The Canadian Turkey eNewsletter continues to be distributed each month
to over 11K consumers.

•

Delicious recipes have been developed and are being shared via social
media and on our website:
•

Chimichurri Turkey Breast on the Grill;

•

Tex-Mex Turkey Rice Bowl with Avocado Dressing; and,

•

Piri Piri Grilled Turkey Drummettes.

•

The Protein Power Series with Shannon Crocker, MSc RD, is helping
consumers understand the nutritional benefits of turkey.

•

And, so much more!

Have you registered to
receive the Canadian
Turkey monthly newsletter?
Visit the Canadian Turkey website now:
canadianturkey.ca/e-newsletter

Bringing Canadian Turkey to Dietitians
Canadian Turkey was proud to sponsor this year's
Dietitians of Canada annual conference in St. John's, NL.
This event was a great opportunity to dispense
nutritional information about turkey to over 500
registered dietitians.
As part of our participation, Canadian Turkey had a
booth in the Exhibitors’ Showcase with Shannon
Crocker, MSc RD and Jill Wheaton, RD.
In addition, TFC was pleased to host a lunch for
attendees, which featured a delicious and healthy
turkey recipe.
From left to right: Jill Wheaton, RD and Shannon Crocker, MSc RD
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Market Insight 
In the recently completed 2016/2017 control period, 176.2 million kg (Mkg) of turkeys were produced, which is
0.4 Mkg less than the record of 176.6 Mkg set a year earlier. An estimated 70.0 Mkg of turkeys were prepared for
the whole bird market, and 105.8 Mkg was used by the further processing sector, which is up 6.2 Mkg from one year
earlier.

Domestic Disappearance of Whole Turkeys
Control Period - millions of kg

Sales in the whole bird segment
increased to 73.8 Mkg from 70.5
Mkg a year earlier.
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Across Canada, on the whole bird side, May 1 inventories were 21.0 Mkg, down from a record high of 24.9 Mkg the
previous year. Although, the inventories continue to be high, the whole bird allocations are having the desired impact.
However, Canadian breast meat inventories have been on the rise, and on May 1, were a record 4.1 Mkg up from 1.8
Mkg one year earlier.
After setting record highs in both 2014 and 2015, U.S. breast meat prices throughout 2016/2017 traded in a more
normal range. The chart below shows U.S. breast meat inventories and average monthly prices over recent years. At its
peak in December 2015, U.S. breast meat was trading for $17.56/kg in Canadian dollars. Since then, breast meat prices
have fallen sharply, and by May of 2017, U.S. breast meat was trading for $4.54/kg.
U.S. Breast Meat Inventory & Price
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Trade Update
North American Free Trade Agreement (NAFTA)
In May, President Trump notified Congress of the intent to renegotiate the North American Free Trade Agreement, which
includes Canada, the U.S. and Mexico. It is expected that renegotiation of NAFTA will commence in mid-August as the
administration is required, under Trade Promotion Authority (TPA), to provide Congress with 90-day advance notice.
It is during this 90-day period that Congress and industry stakeholders can provide input into the negotiation objectives.
The U.S. Trade Representative is currently seeking public comments on the modernization of the NAFTA in order to
formulate its negotiating positions.
In Canada, the federal government has also initiated a formal consultation process. TFC will participate in this consultation
process to highlight the fact that Canada already provides significant access to the U.S. under NAFTA.
In the case of live and eviscerated turkey meat, the access level is equal to 3.5% of the current year’s domestic turkey
production quota. For an array of higher valued further processed retail ready items, such as TV dinners, these products
are not subject to import control and can enter Canada quota and tariff free. In 2016, Canada imported U.S. turkey meat
products valued at $34.4 million, of which 40% consisted of higher valued further processed items.

Canada-China
As previously reported in Plume in March, the Canadian
government launched a public consultation on a possible free
trade agreement with China, which is Canada’s second largest
export market for agricultural and seafood products after the U.S.
Although this negotiation provides the opportunity to strengthen
Canadian agricultural trade relationships in Asia, TFC participated
in the consultation to ensure there are no negative impacts to
Canada's turkey sector.
Any reduction in over-quota tariffs, increases in market access,
or the inability to utilize the WTO special safeguard (SSG) has
the potential to jeopardize the stability of Canada's supply
management system.
TFC will continue to advocate on behalf of the turkey sector
throughout trade negotiations. Watch for future updates in
upcoming editions of Plume.
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Other Trade News

•

The Canadian Parliament's bill on The
Canada-European Union Comprehensive
Economic and Trade Agreement (CETA) Bill
C-30, received Royal Assent on May 16, 2017.

•

Consultations are underway regarding
a potential free trade agreement
between Canada and Mercosur, the
trading bloc that includes the key South
American markets of Argentina, Brazil,
Paraguay and Uruguay. TFC participated
in the consultation and will continue to
monitor the situation moving forward.

CFA Update
CFA Visits U.S. Farm Organizations to Discuss NAFTA
In late April, executives from the Canadian Federation of Agriculture (CFA) travelled south to visit American Farm
Bureau representatives in several states. CFA President Ron Bonnett, 2nd Vice-President Marcel Groleau, Executive
Director Errol Halkai and Trade Analyst Bob Friesen took part in a busy itinerary that included meetings in California,
Kansas, Iowa and Wisconsin.
CFA representatives found consensus with the farm bureau groups that trade disputes inevitably hurt farmers more
than anyone else and that NAFTA is working well for agriculture. To facilitate trade flows, they support regulatory
harmonization without renegotiating the trade agreement itself and certainly don't support a border adjustment tax
at any level.
These meetings are key in developing relationships and consensus across the border and to foster cooperation in the
face of a volatile trade environment.

CFA President Ron Bonnett and President of the
Kansas Farm Bureau, Richard Felts.

CFA and the Wisconsin Farmers Union discussed how to
resolve some of the ongoing barriers to trade.

Finding Common Ground: CFA Hosts National Food Strategy Discussion
On June 5th, CFA hosted an event to engage Canadian agriculture and agri-food leaders, as well as other stakeholders,
on the opportunities and challenges of developing a unified National Food Strategy. It focused on four key pillars: the
environment, health, food security, and sustainable agri-food growth.
Agenda highlights included presentations and panels featuring participants from Agriculture and Agri-Food Canada; Environment and Climate Change Canada; Innovation, Science and Economic Development Canada, and other
departments; as well as speakers from the Conference Board of Canada, Food Secure Canada, the Maple Leaf Centre
for Action on Food Security, Food and Consumer Products Canada, the Canadian Agriculture Policy Institute, and
other groups.
CFA is planning subsequent activities over the coming months to ensure that the voice of Canadian farmers is heard
during the Government of Canada’s food policy consultations. Most notable is CFA’s Federal-Provincial-Territorial
Roundtable which will feature discussions on the federal government’s Advisory Council on Economic Growth report
(the Barton report), the National Food Strategy, the Next Agricultural Policy Framework and NAFTA.
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Understanding the Views of Canadians

In Spring 2017, TFC, in partnership with Leger Marketing, implemented a Usage and Attitudes survey. The purpose of the
survey was to gain in-depth insight of consumers' views on Canadian turkey. A survey of 2501 Canadians was
completed online in both French and English, and here's what Canadians told us:
Canadians are seeing the value of turkey

Canadians are including turkey at their
dining table more often

92% say turkey is nutritious

Canadians turn to turkey for their holiday meals

say

91% say turkey tastes good
say

9

77% say turkey is good value for the money

s

2/3 say turkey breast is their favourite part
They eat turkey 2x per week

Opportunities to further engage Canadians
85% want to know where their turkey is from
Only 20% say the knowledge of how to prepare is preventing them from purchasing more
‘A Canadian label ensuring raised in Canada’ (76%) would encourage them to eat turkey more often
Watch for future issues of Plume to learn how TFC and Canadian Turkey are continuing to work to increase Canadians'
awareness and their turkey purchasing habits.

LOOKING FOR THE LATEST STATS
ON THE TURKEY SECTOR?
The 2016 Canadian Turkey Stats Report is
now available. This is your leading resource
for industry insight and market information.
Visit turkeyfarmersofcanada.ca to gain
access to the annual Canadian Turkey Stats
1974-2016.

Upcoming Events
Federal, Provincial, Territorial
Agriculture Ministers' Conference
July 20, 2017
St., John's, Newfoundland

Grocery Innovations Canada
October 23-24, 2017
Toronto, ON
cfig.ca/grocery-innovations-canada/

Advancing Women Conference Women in Ag Conference
October 30-31, 2017
Niagara Falls, ON
advancingwomenconference.ca

TFC Winter Meeting
November 28-30, 2017
Holiday Inn, Toronto International
Airport Hotel and Conference Centre,
Toronto, ON

TFC Fall Meeting
September 19-21, 2017
Holiday Inn, Toronto International
Airport Hotel and Conference Centre,
Toronto, ON
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